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Hi! I’m Soraia Ferreira and Welcome to StorySD, Episode nº 10.

In this next four episodes I will be answering some ques ons. In today’s episode the ques-

ons will be related to episode 1 and 2.

Welcome to StorySD!

Helping you use storytelling in your communica on strategy.

Explore other resources at www.StorySD.com.

AAnd now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

Who coined the term transmedia storytelling?
The term “transmedia storytelling” was coined back in 1993 by Henry Jenkins, in an ar cle 

he wrote for the MIT Technological Review.

What are the results of transmedia storytelling projects?
Transmedia Storytelling projects can:

• Help to establish an emo onal connec on with the audience, compelling them to act;

• • Increase brand visibility;

• Reach diversified audiences across different pla orms;

• Ignite the desire to share experience;

• Create intense loyalty and long-term engagement.

Why are the business goals essen al in the development of your transmedia storytelling 
strategy?
In the book, Alice in Wonderland, the Cat asks Alice

“C“Cat: Where are you going?

Alice: Which way should I go?

Cat: That depends on where you are going.

Alice: I don’t know.

Cat: Then it doesn’t ma er which way you go.”
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It’s the same thing regarding your business goals. If you don’t have then clearly defined before 
you start designing your transmedia storytelling strategy, then you will probably miss those 
goals.

How can you connect business goals to stories?

You should have stories that transmit your business goals because stories encourage consu-
mers to take ac on. Stories are one of the most powerful communica on tools. More than a 
mere statement of facts, stories have the power to persuade.

In the next episode I will con nue answering some ques ons. 
Un l then, keep moving forward!

Thank you for tuning in to StorySD.
Sign up to the newsle er today and be the first to receive updates, at StorySD.com.


