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STORYSD - EPISODE 119

CHIPOTLE (TRANSMEDIA STORYTELLING CASE STUDY)

Hi! I’m Soraia Ferreira and welcome to StorySD episode number 119. 
Today it's me to talk about a campaign that was released by the brand Chipotle.

Welcome to StorySD! 
HHelping you use storytelling in your communicaon strategy. Explore other resources at 
www.StorySD.com.
And now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

When I was living in LA, I remember somemes going to a Mexican food restaurant called 
Chipotle. Chipotle is commied to sustainable raise of food. 
A couple of years ago, they released a campaign that started with a short. 
IIn this short call “Back to the Start”, you could see a farmer that was able to grow his farm into 
a industrial animal farm but then he realizes all the benefits from having a sustainable far-
ming. Then he went back to his origins. 
Besides this short released, there was also music and a game. 
In this game you could see a scarecrow that was helping animals and also transporng and 
protecng fresh vegetables to the city. 
This was a really interesng story that the brand was able to create.
TThe story was transming the values that the brand wanted and their theme, which was “to 
culvate a beer world”.

Standing on the Shoulder of Giants

The recommended person for this episode is Simon Staffans, which I have been following for 
a couple of years now. He just started a podcast called The Evolving Media Podcast that I re-
commend you to listen to. 
In the next episode, it's me to break down the project Fringe.
Unl then keep moving forward!
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Thank you for tuning in to StorySD.
Sign up to the newsleer today and be the first to receive updates, at StorySD.com.


