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StorySD - Episode 140
Tree Of Life / Lifebuoy
Story Breakdown  

Hi, I’m Soraia Ferreira and welcome to StorySD episode number 140. 
Let’s discover the story of ‘The Tree of Life’.

Welcome to StorySD!
Helping you use storytelling in your communicaon strategy.
Explore other resources at www.StorySD.com.
And now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

IIn 2014, Lifebuoy soap released and ad. The ad starts in a small village in Indonesia, in a 
very hot summer day. We see a young woman, Utari, running towards her house. She's 
desperately trying to water a tree. 
In the next day, we see that in the beginning of the day she's already sing next to the tree. 
When some cows approach, she immediately scares them away because nothing can 
happen to the tree. 
IIn the next day, she's seen dancing around the tree. The husband and all of the villagers are 
watching. The husband has a conversaon with his wife saying that things need to change 
but in the middle of the night she goes to the tree and she has a small party. She is pu ng 
on the ground several paper decoraons and also lile toys. This is when the husband 
approaches Utari and tells her “Utari, you need to wake up early tomorrow for his birthday”. 
Then, the husband turns to the tree and says “Tomorrow is your big day, you’ll turn five. 
Sleep well, my son”. This is when we realize why the tree is so important.
TThen we see in the ad, a text that says “In Utari’s village there is a tradion of marking a 
tree when a child is born. Every day nearly 5,000 mothers like Utari lose their children 
before they reach the age of five to infecon like diarrhea and pneumonia. All that remains 
is the tree.” Next to this text, we see the dad standing next to the tree and Utari sing 
down in the ground.
TThen the text carries on, saying “A lot of these deaths can be prevented by a simple act of 
washing hands with soap. A year ago, Lifebuoy adapted a village in India and helped reduce 
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incidents of diarrhea from 36% to 5% - simply by teaching healthy hand-washing habits. 
This year, we take our life-saving mission to Bitobe in Indonesia. Let’s celebrate the 5th 
birthday of every child. #Helpchildreach5”. 
TThis ad also has a story and we see the beginning of the story, what Utari is doing with the 
tree. We don't understand because we don't know the culture in that area but we know 
something is happening. Then we see the obstacles of our hero, with people looking at her 
thinking that she's not behaving in a very normal way but then at the end we realize why 
the tree is so important and we also have the husband talking with the wife and joining the 
celebraon of their child that is no longer alive.

Standing on the Shoulder of Giants

TThe LinkedIn course that I am going to recommend for this episode is ‘Wring Headlines’ by 
Starshine Roshell. 
One of the key takeaways that I took from the course has to do with why we stop to read 
headlines. 
TThe author said that there’s “really only one reason people stop to read a headline: they 
believe there's something in it for them. It might be something that will help them solve a 
problem. Or it might be something to inform them about an issue they care about. It might be 
to confirm or challenge an assumpon they have. Or teach them something valuable. It might 
be ps on ge ng ahead at work. Or deep background to make them look smart to a date 
they're hoping to impress.” 
In the next episode, it is me to talk about Parisian Love.
UUnl then keep moving forward!

Thank you for tuning in to StorySD.
Sign up to the newsleer today and be the first to receive updates, at StorySD.com.


