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Hi! I’m Soraia Ferreira and welcome to StorySD, Episode nº 3: Why are stories important in 

your business? That’s what we are going to find out.

Welcome to StorySD!

Helping you use storytelling in your communica on strategy.

Explore other resources at www.StorySD.com.

And now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

GGreek epic poems talk about the Trojan war. For 10 years, the Greeks tried to conquer the city 

of Troy. But despite of all the a empts, they couldn’t do it because the city was surrounded

by a very tall and robust wall. A Greek general realized that it wasn’t by force that the city was 

going to fall, so he told his men to fake defeat and to build a huge wooden horse that was le  

at the doors of the city as a victory present. The Trojans were so happy that they brought the 

gi  inside their walls. What they didn’t realize was that inside the horse were Greek soldiers 

that during the night came out and easily conquered the city.

SStories can act like Trojan horses, transmi ng the informa on that you want. Last week you 

thought about your business goals, this week is me to think about what are the stories that 

you have at your disposal that can help you to achieve those.

Be sure to check out this week’s StorySD newsle er, where you will find more content about 

this.
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Standing on the Shoulder of Giants

TToday’s recommended book is “Made to S ck” which is a book about how to transmit ideas. 

One way to transmit them is through stories. A story that really caught my a en on is about 

the department store Nordstrom. They really value the customer service but how do they 

show that? Do they only state it or do they act upon it therefore crea ng stories? One day, a 

Macy’s customer arrived to the store and asked if he could get that gi  wrapped. The em-

ployee knew that the gi  wasn’t bought in the store but s ll he happily wrapped the gi .

TThen the customer le  the store very happy. Later on, he transmi ed this story about Nords-

trom to all of his friends and then the friends to their friends and then the story became 

widely known. So think about the stories that your clients are telling about you and think 

about if the stories reflect what you are trying to do.

Next week we will be talking about what are the elements of a story. With that informa on 

you will be able to build your own stories.

Un l then, keep moving forward!

Thank you for tuning in to StorySD.
Sign up to the newsle er today and be the first to receive updates, at StorySD.com.


