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Hi! I’m Soraia Ferreira and welcome to StorySD, Episode nº 6.

Today is me to reflect on your ideal customer.

Welcome to StorySD!

Helping you use storytelling in your communica on strategy.

Explore other resources at www.StorySD.com.

And now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

AA couple of years ago, UNICEF made a campaign in Ruanda. The objec ve was to incen vize 

the women to vaccinate their children. UNICEF spent a lot of money on posters that were 

filled with beau ful pictures and wri en in the local language.

But most of the women in Ruanda, they cannot read so they couldn’t understand the message 

that was in the posters. Usually, what they do to transmit informa on is to sing to each other, 

so that song is considered as a gi  but also has the informa on required to improve their way 

of lives. By missing the behavior of the targeted audience, UNICEF’s campaign failed.

TThink about your own target audience and your own customers. What is the behavior that 

they have? How would you describe them? To help you with this task, this week’s newsle er 

has two exercises that will help you.
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Standing on the Shoulder of Giants

The UNICEF story that I just told was taken from the book “Tribes” by Seth Godin and that’s 
the recommended book for this episode. It’s a book about the characteris cs of tribes and 
how you can start building your own. Seth Godin describes:

““A tribe is any group of people, large or small, who are connected to one another, a leader and an 
idea. For millions of years, humans have been seeking out tribes, be they religious, ethnic, econo-
mic, poli cal, or even musical.
It’s our nature. Now the internet has eliminated the barriers of geography, cost and me. All those 
blogs and social networking sites are helping exis ng tribes get bigger. But more important, they’re 
enabling countless new tribes to be born.”

Think about your own business and how you can start building the tribe around it. Next epi-
sode we’ll con nue talking about the second pillar of transmedia storytelling, which are cus-
tomers. Un l then, keep moving forward!

Thank you for tuning in to StorySD.
Sign up to the newsle er today and be the first to receive updates, at StorySD.com.


