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Hi! I’m Soraia Ferreira and Welcome to StorySD, Episode nº 8. Today I’ll be talking about the 

pla orms and the role they have on your communica on strategy.

Welcome to StorySD!

Helping you use storytelling in your communica on strategy.

Explore other resources at www.StorySD.com.

And now, here is your host, Dr. Soraia Ferreira, story strategy consultant & trainer.

AA long me ago, Theseus, the son of the king of Athens, went to Crete with the objec ve to 

kill the Minotaur that lived inside a giant maze. When he arrived there, he met the princess 

and they both fell in love with each other. Before going to the maze, the Princess gave The-

seus a string and told him it was very difficult to kill the Minotaur but finding his way out from 

the maze was even more difficult, but with the string he would be able to do that and that’s 

what happened.

Now think about your brand and the pla orms you are using to communicate. Do you think 

there is a consistency amongst all the different pla orms? Do you think your customer is able 

to travel from one pla orm to the other and find his way out?

To help you out with this task, this week’s newsle er has several exercises on the role of the 

pla orms.
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Standing on the Shoulder of Giants

The recommended book of this episode is the “Physics of the Future” by Dr. Michio Kaku. It’s 
a book about the innova ons that will shape our future. Even though inside are a lot of sto-
ries about technology, I chose a passage about the cave man principle. And you must be won-
dering, “What is the cave man principle?” That’s what you’re going to find out.

“Gene c and fossil evidence indicates that modern humans, who looked just like us, emerged 
from Africa more than 100 000 years ago, but we see no evidence that our brains and perso-
nali es have changed much since then. (…) So our wants, dreams, personali es, and desires 
have probably not changed much in 100 000 years. We probably s ll think like our caveman 
ancestors. The point is: whenever there is a conflict between modern technology and the de-
sires of our primi ve ancestors, these primi ve desires win each me. That’s the Cave Man 
Principle.”

I think this is a very interes ng principle, even though right now we have so much technology 
around us and we can use so many different pla orms to communicate our brand. First you 
need to think about what is the desire and needs of your customers and then you will think 
about what is the technology and the pla orms that you will use to communicate your brand.

We are almost ending the first challenge of StorySD, which was for you to apply transmedia 
storytelling techniques to your communica on strategy.

WWe have already been over stories, pla orms and audience, and you have eight newsle ers 
that are filled with exercises that can help you out.
Next episode will be the last one of this series. If you have any ques ons let me know.
Un l then, keep moving forward!

Thank you for tuning in to StorySD.
Sign up to the newsle er today and be the first to receive updates, at StorySD.com.


